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eliminated from 

automation by 2030
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Digital commerce was the #1 growth driver
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25%
of US Retail Sales 

by 2024

+13%
CAGR Growth

2019 -2024

53%
Sales Added

2019 -2024

Edge by AscentialŹ jÇĉ²×å Dìă×ÑÕĉ



ŘsÕÇÿÇ ²ÿÇ ÃÇ¾²ÃÇă ĘÕÇÿÇ ìòĉÕ×ìÑ Õ²üüÇìăļ ²ìÃ

ĉÕÇÿÇ ²ÿÇ ĘÇÇãă ĘÕÇÿÇ ÃÇ¾²ÃÇă Õ²üüÇìŁřŐVladimir Lenin



ìÃ ìòĘĽ ×ĉśă ăĉ×åå ĉÕÇ ŀĨ ÑÿòĘĉÕ Ãÿ×ėÇÿ
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27%
of US Retail Sales 

March -April 2020

iĨ Śĩħ >ÿòĘĉÕ

+74%

+141%

+155%

+80%

+79%

+40%*



So what does this mean for you?

BE HUMBLE BE AGILE BE INVINCIBLEBE MEMORABLE



Why is LinkedIn so critical?

600MM+ Members Worldwide

77% of recruiters use LinkedIn

3% of users have 100% SOV



But instead of 

LIVING HEREj

It must live and 

stand out here.



And how can 
you stand 
out with an 
ordinary,
half -written
resume?!!

BE INVINCIBLE



LinkedIn Career Marketing Funnel
ÅProfile SEO

ÅProfile Settings
ÅPrivacy + Career Interests

ÅNetwork Outreach
ÅConnections, Messages, InMails, 

Endorsements, Recommendations

ÅContent Engagement 
ÅLikes, Comments, Reshares

ÅContent Creation 
ÅPosts, Shares, Articles

ÅContent SEO
Å#Hashtags, @Mentions, Group Posts

ÅIdentity:
ÅProfile Photo, Header Banner, 

Headline, Summary

ÅCredentials:
ÅExperience, Education, Sections, 

Skill Endorsements + Quizzes, 

Recommendations

ÅThought Leadership
ÅMedia, Content Frequency, Depth, 

Consistency, Recency

ÅDelivery
ÅGrammar, Quality, Tone & Message

ÅAccessibility:
ÅCall-to-Action

ÅContact Information

ÅCompatibility:
ÅJob Application Match, 

Skills Match, Seniority Match, 

Location Match 

ÅOutreach Strategy:
ÅTarget Audience, Delivery, 

Centricity, Persistence

ÅPremium Account:
ÅAnalytics, Insights

BE INVINCIBLE



nĉ²ÿĉ Ę×ĉÕ ĞòĎÿ ¾ÿÇÃ×½×å×ĉĞĽ

ÅIdentity:
ÅProfile Photo, Header Banner, 

Headline, Summary

ÅCredentials:
ÅExperience, Education, Sections, 

Skill Endorsements + Quizzes, 

Recommendations

ÅThought Leadership
ÅMedia, Content Frequency, Depth, 

Consistency, Recency

ÅDelivery
ÅGrammar, Quality, Tone & Message

BE INVINCIBLE



Reminder: this is how they see you first



£Ç ²åå áĎÃÑÇ ² ½òòã ½Ğ ×ĉă ¾òėÇÿĽ

BUT THESE ARE FAR TOO COMMONj

THESE 

ARE 

IDEAL



What do you do?

THESE ARE 

GOOD AND TRUEj



But now, what is your value?

ALSO CONSIDER THESE!



Reminder: this is how they see you next



Header banners really enhance profiles

SIMPLE, 

IMPACTFUL, 

CREDIBLE!

OTHER EXAMPLES



Your profile summary is a cover letter

SHORT, 

BUT SWEET



What if we make it an elevator pitch?

Example #2



What if we make it an elevator pitch?

Example #3



Řn4PPř ĞòĎÿ 4ĝüÇÿ×Çì¾Ç ²ìÃ 4ÃĎ¾²ĉ×òì

SOLID

STRUCTURE

HERE

SCOPE

RESULTS



Řn4PPř ĞòĎÿ 4ĝüÇÿ×Çì¾Ç ²ìÃ 4ÃĎ¾²ĉ×òì

LOVE THIS

MEDIA!

SHOWS

COMMITMENT 

TO YOUR 

COMPANY, 

EXPERTISE
AND MOREj



Remember to link companies + schools

MINOR, BUT 

VISUALLY 

Impactful



Dĉśă ²åå ²½òĎĉ Õ²ė×ìÑmad skills

ADD UP TO 

50 SKILLS

CHOOSE YOUR 

TOP 3 SKILLS
WISELY

ASK POLITELY FOR 

ENDORSEMENTS
(YOU SHOULD Give THEM, TOO)

REVIEW JOB POSTS FOR 

DESIRED SKILLS*



Proofread, proofread, proofread!

Sarah Jones

WE HAVE TO 

HIRE HER NOW!

SHE HELD THE 

CHRIST CHILDj



Ensure action with greater viability

ÅAccessibility:
ÅCall-to-Action

ÅContact Information

ÅCompatibility:
ÅJob Application Match, 

Skills Match, Seniority Match, 

Location Match 

ÅOutreach Strategy:
ÅTarget Audience, Delivery, 

Centricity, Persistence

ÅPremium Account:
ÅAnalytics, Insights

BE INVINCIBLE



Can I have your number?

MAKE IT EASY TO 

CONTACT YOU HERE 

AND IN YOUR SUMMARY



Pò¾²ĉ×òìļ åò¾²ĉ×òìļ åò¾²ĉ×òìĽ

BE SURE TO FLAG TO 

RECRUITERS SPECIFIC 

JOB LOCATIONS YOUgRE 

WILLING TO PURSUE



How do you measure up?

LINKEDIN PREMIUM

JOBS INSIGHTS CAN 

HELP WITH KEYWORDS, 

SKILLS, TARGETING & 

CONTACTS

INCLUDING POTENTIAL 

RECENT ALUMS



How to get better response rate

John Smith



How to get better response rate

John Smith

John Smith

Hi Chris,

My name is John Smith, and I was most recently Sr Manager of 
eCommerce at ABC Company. I am continuing to pursue career 
opportunities in eCommerce and came across the Sr Manager 
role posted at XYZ Company. 

I would be sincerely interested to speak with you about your 
ŎŀǊŜŜǊ ǘƘŜǊŜΣ ·¸½Ωǎ ŎǳƭǘǳǊŜ ŀƴŘ ǿƘŜǘƘŜǊ ȅƻǳ ǿƻǳƭŘ ǊŜŎƻƳƳŜƴŘ ƛǘ 
to a fellow eCommerce leader. Would you be willing to set up a 
short 30-minute call with me in the coming week or two?

I truly appreciate your time and advice in advance.
I look forward to hearing from you soon! 

Sincerely, 
John Smith
Former Sr Manager at ABC Company
jsmith@gmail.com- Cell: 800-BEST-MBA

IF YOU HAVE REAL 

COMMON GROUND 
(i.e. ALUMNI, MUTUAL 

CONNECTION, EVENT 

ATTENDANCE ETC.), 

WEAVE IT IN. 

ASK FOR 

ADVICE 

ONLY

THANK 

THEM

DROP 

THE MIC

SHORT, 

HONEST 

INTRO + 

AGENDA

mailto:jsmith@gmail.com


Continue increasing your visibility
ÅProfile SEO

ÅProfile Settings
ÅPrivacy + Career Interests

ÅNetwork Outreach
ÅConnections, Messages, InMails, 

Endorsements, Recommendations

ÅContent Engagement 
ÅLikes, Comments, Reshares

ÅContent Creation 
ÅPosts, Shares, Articles

ÅContent SEO
Å#Hashtags, @Mentions, Group Posts

BE INVINCIBLE



DÐ ² ĉÿÇÇ Ð²ååă ×ì ĉÕÇ ĘòòÃăĽ

A SIMPLE hLIKEi OR 

COMMENT BOOSTS 

YOUR VISIBILITY AND 

CREDIBILITY

BOTH IN THE AUTHORgS 

NOTIFICATIONSj

AND IN THE hLIKESi AND 

COMMENTS VISIBLE TO READERS



DÐ ² ĉÿÇÇ Ð²ååă ×ì ĉÕÇ ĘòòÃăĽ

WHATgS EVEN MORE 

HUMBLING, VISIBLE AND 

THOUGHT- LEADING?

A VALUE - ADDED 

RESHARE OF 

SOMEONEgS POST 

WITH POSITIVE 

COMMENTARY 

AND AN 

@MENTION



DÐ ² ĉÿÇÇ Ð²ååă ×ì ĉÕÇ ĘòòÃăĽ

WHATgS THE 

MOST VISIBLE AND 

THOUGHT- LEADING?

SHARING AN 

ARTICLE YOU FOUND 

(OR WROTE) WITH 

VALUE ADDED 

COMMENTARY.



This is how it all comes together..



sÕ×ă ¾²ì ½Ç ² ÐĎììÇå Ðòÿ ÐòÿĉĎìÇ òÿ ŘÐ²×åĎÿÇř

ÅProfile SEO

ÅProfile Settings
ÅPrivacy + Career Interests

ÅNetwork Outreach
ÅConnections, Messages, InMails, 

Endorsements, Recommendations

ÅContent Engagement 
ÅLikes, Comments, Reshares

ÅContent Creation 
ÅPosts, Shares, Articles

ÅContent SEO
Å#Hashtags, @Mentions, Group Posts

ÅIdentity:
ÅProfile Photo, Header Banner, 

Headline, Summary

ÅCredentials:
ÅExperience, Education, Sections, 

Skill Endorsements + Quizzes, 

Recommendations

ÅThought Leadership
ÅMedia, Content Frequency, Depth, 

Consistency, Recency

ÅDelivery
ÅGrammar, Quality, Tone & Message

ÅAccessibility:
ÅCall-to-Action

ÅContact Information

ÅCompatibility:
ÅJob Application Match, 

Skills Match, Seniority Match, 

Location Match 

ÅOutreach Strategy:
ÅTarget Audience, Delivery, 

Centricity, Persistence

ÅPremium Account:
ÅAnalytics, Insights

BE INVINCIBLE

the POWER 

IS YOURS!



ŘDĉ ×ă ìòĉ ĉÕÇ ăĉÿòìÑÇăĉ

of the species that survive , 

nor the most intelligent, 

but the one most 

responsive to change Łř

Spirit of Charles Darwin
(Nerd Fact: He never actually said this quote)



PRIMED FOR THE NEXT POSITION

in vincible
Chris Perry
chris@firstmovr.com
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Job Market by the Numbers

Å80% of jobs are found by networking

Å12% of jobs through recruiters

Å8% via applying for job posts

ÅEach eCommerce job posting has ~300 -400 applicants

ÅThere are 160 Tier 1 consumer companies and 200+ Tier 2 
consumer companies out there that might have roles



3 Basic Ground Rules

Findability 1  2 Joint Value 

Creation



3 Basic Ground Rules

Findability

linkedin.com/in/johnmarksmith/

You MUST be findable / 

recognizable on the 

internet in <4 seconds.

https://www.linkedin.com/in/johnmarksmith/


1  2

3 Basic Ground Rules

One new person that you 

meet should lead to 

two introductions 

to new people


