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Up until now, analyzing & actioning commerce 
insights has felt a little like this…



AI presents a golden 
opportunity for brands 
to make insights more 
accessible for all  



As eCommerce responsibilities democratize, 
AI will be needed to upskill teams quickly 

Source: Profitero

“You expect me to 
analyze what, now?”



Marketing Sales RGM Product

Brands that can democratize insights to drive better 
decisions will win more than those who don’t

“How can we 
strengthen our PDPs 
to convert better?”

“What products are 
struggling most to 
stay in stock?”

Insight:
Reviews

“Where are we 
priced at a 
disadvantage?”

“What innovations 
are fueling growth 
in the category”

Insight:
Availability

Insight:
Pricing 

Insight:
Sales & Share



Introducing 
Ask Profitero 

As seen in and

It’s like if Chat GPT 
and digital shelf 
analytics had a baby

● Democratize insights

● Accelerate winning 
omnichannel behaviors

● Realize faster growth



Actual user prompts run on fake data

“How can we 
strengthen our PDPs 
to convert better?”

Marketing
Insight:
Reviews 

Product Innovation Firstmovr.mov

http://drive.google.com/file/d/1nNEW7LzkgJ9iYld-qIe5CpNmlGW4EnDe/view


Actual user prompts run on fake data

“What products are 
struggling most to 
stay in stock?”

Sales

Insight:
Availability

OOS Rates Firstmovr.mov

http://drive.google.com/file/d/1rtnzJWF7MTfxklkBR0_uyIoIuZkHnrSc/view


Actual user prompts run on fake data

RGM

Insight:
Pricing 

“Where are we 
priced at a 
disadvantage?”

Pricing Violations Firstmovr.mov

http://drive.google.com/file/d/1iFF8A29OMzsJcWdEB_qNpUjUsvY_tXkB/view


Actual user prompts run on fake data

Product

Insight:
Sales & Share

“What innovations 
are fueling growth 
in the category”

Sales Leaders in Category Firstmovr.mov

http://drive.google.com/file/d/1dzmq3Fo8j65bGiMfe04n0oeJ3z-C2PMw/view


“We can now just use Ask Profitero and get a 
market share pie chart, which is so much 
faster! It was amazing to get to this point so 
we can just ask [the AI] and we get [a 
designed chart] out of it without manually 
crunching numbers in Excel and creating 
PowerPoint slides. This was a huge win for us.”

Elena Gies 
E-Commerce Marketing 
Manager, WD-40

For more business  use cases, by job function, 
check out our blog “Ask Profitero unlocks true 
data democratization for eCommerce”



Getting the best quality outputs from AI can be hard 
at first — Here’s what we’ve learned works 

1
Take it one step at a 
time. If you have a 
question with many 
parts, break it down.

2
Be more literal and 
explicit than you think 
you need to be.

3
If your first prompt 
doesn’t get the result 
you wanted, tweak it 
and try again with the 
above tips in mind.



Key takeaways

→ If you’re not using AI to 
democratize insights, you’re 
behind the curve

→ Find the use cases that 
deliver 80% value & build 
them into workflows

→ AI is still getting smarter —
don’t lose trust because you 
had a bad experience 

Questions?
Don’t hesitate to reach out!

Mike Black
CGO, Profitero

Julia Matthews
Product Manager, Profitero

linkedin.com/in/mikeblack

mike@profitero.com

linkedin.com/in/juliarmatthews

julia.matthews@profitero.com 



Thank you!
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