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All those PDPs that 
don’t get enough love 
and attention

Let’s talk about 
your neglected 
middle children  



Our ignored middle 
children are costing 
us money  
� Lower conversion rates
� Weaker SEO ability 
� Low compliance 

20-30% improvement across an 
additional 20-40% of your portfolio 
would have a huge impact. 

20%

80%



PDP OPTIMIZATION TODAY

1-2 hours
And that assumes you already 
have the right retailer & 
category specific insights

Embedding AI processes in your content 
workflows can help you SPREAD THE 

PDP OPTIMIZATION TOMORROW

1-2 minutes
Unlocks the ability to optimize PDPs at the 
full scale of your portfolio, not just your 
favorite children



START SIMPLE

Find your next best action 
through quick 
conversational insights

Ask Profitero Video 
GET MORE ADVANCED

Apply AI optimizations 
based on what works in your 
category

https://docs.google.com/file/d/1qv9b2XJjNKChnP_pYbYBXtMDxkJQNTJF/preview
https://docs.google.com/file/d/1OmD9kaVSr7_Dy5IlIdBmayMyPjZxuQIE/preview


https://docs.google.com/file/d/1qv9b2XJjNKChnP_pYbYBXtMDxkJQNTJF/preview


https://docs.google.com/file/d/1OmD9kaVSr7_Dy5IlIdBmayMyPjZxuQIE/preview


AI trained on generic / Amazon-only insights won’t cut it 
Shoppers search differently by retailer  



Go from content 
compliance to 
content effectiveness 
A household staple company grew sales 
34% and cracked the top 100 ranking 
for “Pen” on Amazon using Shelf 
Intelligent Content PDP optimization

34%
lift in sales

17%
increase in 
traffic

Ranked

75th
for top term “pen” 
on Amazon for 
the first time

Results

By implementing PDP content 
recommendation based on category best 
sellers, the manufacturer’s content team saw:



Generative AI
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AI workflows 
should be part 
of a larger 
content 
optimization 
workflow



Key takeaways

→ Love your middle children

→ Start testing AI for PDP 
optimization, but do it at the 
pace that’s right for your 
level of content maturity

→ AI is only as smart as the 
retailer & category 
intelligence that feeds it 

→ Think holistically about your 
content optimization process 

Questions?
Don’t hesitate to reach out!

Mike Black
CGO, Profitero

linkedin.com/in/mikeblack

mike@profitero.com

Read our latest research 
report on how to revolutionize 
your content with predictive 
analytics & AI



Thank you!

Mike


