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The new landscape



Traditional SEO



LLMs and AI-driven 
search experiences 
are set to influence 

50% of all online 
interactions by 2025 

- Gartner

Traditional SEO







LLMO



How should brands respond?



Use Case Spotlight: Oreos



“Where’s the milk?”

?



Oreo Reviews Mentioning 
“Dunk”, “Dunking”, or “Dunkable”

To “dip” or to “dunk”, that is the question.

Oreo Reviews Mentioning 
“Dip”, “Dipping”, or “Dipped”

Yogi PDP Suggestion Sample

Dip

Milk

Creamy



DISCOVER

ACT

MONITOR

Tylenol sparks a 
sales and rating 
boost with a PDP fix.

KEY RESULTS

Complaints about ‘Format’ 
were driving negativity.

Conversion rate to sales on 
product eCommerce pages

+9%

Organic star increase in 
average product rating

Also, dissolve Packets were mentioned 
most with ‘fast acting relief.’

Tylenol updated imagery and 
content on PDPs and packaging.
Images, copy on PDPs, and packaging were 
updated  to help clarify product usage and 
emphasize strengths.

Star ratings and sales 
quickly improved. 
Tylenol sees an organic increase in star 
rating and sales numbers after PDP 
changes are made.

+0.4



DISCOVER

ACT

MONITOR

Nestlé capitalizes 
on new Coffee Mate 
use cases identified 
by customers.

KEY RESULTS

Coffee Mate consumers often 
mention "other beverages." 

Increase in reviews mentioning 
new use cases

+60%

Audience expansion through 
alignment with VOC themes

Coffee Mate was amongst the top brands 
with consumers mentioning beverages other 
than coffee like tea and hot chocolate.

Nestlé incorporates other 
beverages into their product 
imagery and marketing.
They mirrored customer interest in other 
beverages to capitalize on new use cases.

New use case mentions grow, 
and ratings shine.
There was a ≈60% increase in mentions of 
alternative beverages. These reviews were 
also higher rated than the normal average.



TULA: Messaging & Innovation
Topics of conversation identify emerging trends and unmet consumer 
needs, revealing opportunities for innovation.

Ratings over time

Vo
lu

m
e

Spike in mentions of “blue light protection” Positioned their product as a leader in the space



TRUSTED BY THE WORLD'S LEADING BRANDS

Learn more

meetyogi.com

Thank you.
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